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Y wmarictepchKii poOOTI AOCHIIKEHO OCOOIMBOCTI (HOpPMYBaHHS TOBApPHOI
MOJITUKA TYPUCTUYHUX MIANMPUEMCTB Ta MpoaHajiizoBaHo AisuibHICTE ANEX Tour.
BusnadueHo OCHOBHI TMpoOieMH Ta TEHICHINT PO3BUTKY MPOIYKTOBOTO MOPTQEIs
KoMMaHii. 3amporoHOBaHO HANpsSMU ONTHMI3allii TOBAPHOI MOJITUKH: OHOBJICHHS
ACOPTUMEHTY, PO3IIMPEHHS TEMATUYHUX TYPiB, YJOCKOHAJIECHHS IIHOYTBOPCHHS,
I1IBUIIICHHS piBHS IMdpoBi3zaliii Ta cepBicy. PekoMenaarlii cupsiMoBaHi Ha 3MIITHEHHS
koHKypeHTHuX no3uiliiit ANEX Tour i miaBuiieHHs: epeKTUBHOCTI HOTO JiSIIBHOCTI.
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ANNOTATION

Havrilyuk L.V. Optimization of the product policy of tourism enterprises:
Master's thesis. Ternopil: TNPU named after V. Hnatyuk, 2025. 82 p.

The thesis analyzes the formation of product policy in tourism enterprises and
examines ANEX Tour as a practical case. Key challenges and trends in the company’s
product portfolio are identified. The study proposes directions for optimization,
including portfolio renewal, expansion of thematic tours, improved pricing, and
enhanced digitalization and service quality. These recommendations aim to strengthen
ANEX Tour’s competitive position and improve operational efficiency.
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