HAIIIOHAJIbHUM YHIBEPCUTET
«3AITIOPI3BKA ITOJITEXHIKA»

MATEPIAJIA

V Bceykpaincbkoi
HAYKOBO-TPAKTHYHOI KOHpepeHuii
«CYCHIJIBCTBO I OCOBUCTICTb Y CYHACHOMY
KOMYHIKAI[IMHOMY JJUCKYPCI»

(14-15 TpaBHs 2024 p.)

3anopixksa
2024



VK 316.77
C90

Pexomenoosaro 00 udants BueHO pagoro
Hayionanvroeo ynieepcumemy «3anopizbka noaimexuikay
(npomoxkon Nel0) 6io 04.06.2024 p.)

PenensenTu:
3ukyn H.I., 1. H. 13 col. KOMyHiKaiii, npodecop, AekaH (HaKyIbTETy COLiAIbHO-TYMaHITAPHUX
TEXHOJIOTiH Ta MEHEeDKMEHTY JlepKaBHOTO IOAaTKOBOTO YHIBEPCHTETY.
Karaes C. JL., 1. couion. H., npodecop, 3aB. kadeapu cowioorii ta couianbHoi podotu Kinacuano-
IO IIPUBATHOTO YHIBEPCHUTETY.
Kopaienko B. B., 1. ncux. H., TOLIEHT, 3aB. KaeapHu IICUXOJIOrii i megaroriku JIHIIPONeTpoBCHKOTo
JIeP>KaBHOTO YHIBEPCHTETY BHYTPIILHIX CIIpaB.

Penakuiiina KoJerisi:
Banyxrina O.M., kaHA. iCT. H., JOLIEHT;
Bopoxaynekina T.O., KaHa. CHUX. H., OLEHT;
Kosans B.O., kauj. nea. H., JOLEHT;
Ilep6una C.C., kaHA. COLION. H., IOLEHT;
Ocrposcbka H.B., kauz. . i3 coII. KOM., TOIEHT;
IMorpedna B.JI., n-p ¢inoin. Hayk, npodecop.

C90 Marepiaim V BceeykpaiHcbkoi HayKOBO-PaKTH4YHOI KoHbepeHmil
«CycminbCcTBO 1 0COOHCTICTh y Cy4acCHOMY KOMYHIKAIL[iHHOMY IHCKypci» (M.
Sanopixkxs, 14—15 tpaBusa 2024p.) / peaxod. : B.JI. Tlorpe6na, H.B. OctpoBch-
ka, C.C. lllep6buna, B.O. KoBans Ta iH. [Enexrponnmii pecypc] Enexrpown.
nmani. 3amopixoksa : HY «3amopispka momitexHika», 2024. 1 eIeKTpoH. OMT.
muck (DVD-ROM); 12 cm. Hazpa 3 Tur. ekpana. 374 c.

ISBN 978-617-529-468-0

VY 306ipHuky posmimeHo Marepiann V BceykpaiHChKOI HayKOBO-TPaKTHYHOT
koHpepenii «CycmiabCcTBO i 0COGHCTICTh y Cy4acHOMY KOMYHIKauiifHOMy AHCKYpCi»,
ska BigOymacs 14-15 tpaBHs 2024poky. Komo oGroBopenux mpo0Oiem: cTpaTeridui
HaIPsIMKH PO3BUTKY TEOpii Ta MPAaKTHKH COLialbHOI pOOOTH, MUTAHHS COLIAIBHOI MOJIi-
THKH B CBiTi Ta YKpaiHi, TEOPETHKO-METOJOIOTIYHI i MPUKIagHI MPOOIeMH CydacHOI
JKyPHATICTHKH, IPOOJIEMH Ta IIEPCIIEKTHBY IICHXOJIOTYHOI HayKH B YKpaiHi.

J1nst HayKOBLIB, BHKJIaauiB 3aK/IaiB BUIIOT OCBITH, a TAKOX aCIipaHTIB 1 cTye-
HTIB COL[iaTbHO-TYMaHITapHUX ()aKyIbTETIB.

YK 316.77

ISBN 978-617-529-468-0 © HauionanpHuii yHiBepcUTeT
«3armopi3bka nomirtexHikay, 2024



V BCEYKPATHCHKA HAYKOBO-ITPAKTUYHA KOH®EPEHIIIS
«CyCmiIbCTBO 1 0COOUCTICTD Y Cyd4aCHOMY KOMYHIKAIlIHHOMY TUCKYPCI»

ITawenxo €.A., Kosanw B.O.
TEOPETUYHI OCHOBH IICUXOJIOI' TYHOT JIOTIOMOT' Y BHY TPIILIHBO-
TIEPEMIIIEHITIM OCOBAM .....ccctiiitiiiieiieiiee ettt ae st ae e saa e saaesbae e ssaesnaesnaessaesnbeases 332

Tununenxo K.B.
EMOULIMHA CTIAKICTb SIK IIPEJUKTOP [ICUXOJIOTTYHOI'O BJIATOIIOIY YUY
CTYJEHTIB — MABY THIX IICXOJIOI'IB ITIJ] YAC IIEPBUHHOI]
ITPOPECIOHAJIBAILII B VMOBAX BIFHU .......cooovovoeeeeeeeeieesesee s 336

CEKLL 3. NICUXOJIOI'TYHE KOHCYJIbTYBAHHSA TA IICUXOTEPAIIS B POBOTI
3 AITbMHU TA JOPOCJ/IUMMU: AKTYAJIbHI TPOBJIEMHU, METOAHU, TEXHOJIOI'TL

Tonuaposa A.1.
POJIb I SHAYEHHSI ITPOBOI TE PAIIII Y IICUXOJIOTTYHII TA CE)HIAHBHIVI
MATPUMII AITEU IT1J] YAC KOH®JIIKTIB TA BOEHHUX TTIOMIU ... 338

Kupuuenxo Y.I. . .
IICUXOJIOI'TYHI ACIIEKTHU ITPOBJIEMM AKHHEHTYHMOBAHOCTI Y BIMCbKOBUX ..... 340

Paoyn LT

IICUXOJIOTTYHI OCOBJIMBOCTI BIBHEC-KOMYHIKAIT. ... 343
Caeamonosa O.C.

POJIb CIM’i V OCOBUCTICHOMY PO3BUTKY JUTHHMU .......coooveeeeeecersreeeeeese s 345

Xu Bihui, Savelyuk N.M.
PSYCHOLOGICAL TECHNIQUES AND METHODS OF MOTIVATING EMPLOYEES USING

IN CHINESE MANAGEMENT ..ot s 350
CEKLIA 4. PO3BUTOK JIOTIOTEPATIIT TA EK3UCTEHIITHOI O AHAJI3Y B
YKPAIHI

Bopooyavkina T.O.

ITPO CMUCJI CTPAXIAHHA B JIOTOTEPAIIIT BIKTOPA ®PAHKIIA .......coovvevvienennn. 353
Hecnpasa M.B.

JIOI'OTEPAIIIA SIK TOHKE HAJTAIITYBAHHS COBICTL........coviiiiiiciicieee e 356

Tiomwonnux C.B. .
AJIKOT'OJIBHA 3AJIEXKHICTD SIK PEAKIIA HA EK3UCTEHIIMHY KPM3Y B KOHTEKCTI
JIOTOTEPAITIT BIKTOPA @PAHKITA .....ocvvieeteveerisieeee st ses st ses s sss e ses s ss s 359

Illamanosuy I.B., ll[amfmoguq OM. . ) )
AKTYAJIBALIS TPETHOI BIJEHCBKOI IHKOJIU ICUXOTEPAIII B YKPAIHCBKUX
o 2N 1 5 . ST RTRN 361



V BCEYKPATHCHKA HAYKOBO-TIPAKTUYHA KOH®EPEHIIISA
«CyCIiTECTBO 1 0COOUCTICTD Y CY4aCHOMY KOMYHIKaIliHHOMY JUCKYPCi»

XU BIHUI,
master ’s student
Ternopil Volodymyr Hnatiuk National Pedagogical University;

SAVELYUK N.M,,

doctor of psychological sciences, professor,

professor at the department of psychology,

Ternopil Volodymyr Hnatiuk National Pedagogical University
Ternopil, Ukraine

PSYCHOLOGICAL TECHNIQUES AND METHODS OF
MOTIVATING EMPLOYEES USING IN CHINESE MANAGEMENT

Introduction. In the vigorous development of social economy
environment, market competition intensity significantly intensified, enterprises
in the development will be faced with more and more pressure of market
competition, in view of the situation, the enterprise to obtain long-term
development and progress, you need to make sure to give full play to their own
advantages and value, attach great importance to human resources management,
continuously enhance its market competitiveness. After research, scholars at
home and abroad put forward the view that when effective incentive is given to
employees, the potential of employees can be fully tapped, which is usually three
or four times of that under normal circumstances [1].

Presentation of the main material of the research. The most effective
measure for enterprises to strengthen their competitiveness is employee
incentive, which is of great significance to their own health and sustainability,
which is also the focus of scholars’ research. Therefore, the author analyzes and
expounds this topic with AB company employees as the research object.

As a private metal sales enterprise, AB Company, with the rapid
development of social economy, has significantly expanded its market scale and
increased its competitiveness. It has become a leader in the industry. After
analyzing the management method used in the operation and development of the
company, we can know that at present, AB company’s current management
mode in practice there are many urgent problems and the insufficiency,
especially at the time of employee incentive management, staff to give full play
to the incentive effect and value of no, thereby greatly constrained the
development of their own, also suggests that the current management mode and
its own development needs of fit is bad. It cannot stimulate employees’ work
enthusiasm and subjective initiative, nor can it promote the growth and
development of employees.
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Therefore, the research object of the author is AB Company employee,
which is studied by the following three methods: first — literature analysis method
is used to sort out and analyze the company’s incentive status from the four
aspects of performance appraisal, promotion, salary and training, and then
summarize the problems existing in the company’s employee management based
on the survey results and relevant information; second — questionnaire survey
method; thirdly — statistical analysis.

First, the reference basis of salary incentive is insufficient. Second, the
subjectivity of promotion incentive is strong. Third, the incentive of performance
appraisal is poor. Four is the daily training become a mere formality, then in the
psychological contract theory under the guidance of optimization to improve the
countermeasures and suggestions of incentive methods, and puts forward the
strong pertinence and practical operability of safeguard measures, aim to ensure
the smooth implementation of incentive countermeasures can, achieve healthy
and stable development for AB company to provide strong support [2].

The implementation measures are as follows:

1. Incentive problems. First, there is no clear compensation incentive
system. Lead to the lack of recognition of the compensation incentive system.
Cannot fully reflect the relationship between employee work and compensation.
The fairness and impartiality of compensation incentive cannot be fully
guaranteed [3]. Second, no fair and objective promation incentive system was
established, AB has not yet developed a promotion assessment information
system, so, in the process of conducting the promotion and assessment of
employees. Generally, personnel are assessed by the upper leadership. So that,
in the process of promotion and incentives, there is a strong subjectivity. There
may even be the risk of black box operation. Third, without developing a
relatively sound training system, currently, there are still many problems in the
training system developed by AB company. Lead to the inability to effectively
play the role and value of training. It cannot effectively improve the training
effect. Fourth, without adequate binding, the actual situation of each position to
formulate a targeted incentive mode. Fifth, without adequately combining the
actual needs of the employees, make a clear career development plan, etc.

2. Incentive scheme design. First, it is necessary to design a more
complete and fair salary system to enhance the recognition of the salary system.
Second, we should refine the contents of performance management to improve
the pertinence and effectiveness of performance management. Third, to construct
a more scientific and reasonable training system to improve the enthusiasm of
employees to participate in training. Fourth, formulate and career planning to
provide career direction plan for employees of all positions. Fifth, build a more
perfect welfare system to provide welfare guarantee for employees.
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3. Safeguard measures. First, personnel guarantee. AB company should
develop a more perfect and scientific grassroots staff incentive optimization plan,
and closely supervise and manage the actual implementation process of the plan.
Second, organizational guarantee. AB company needs to supervise the actual
implementation of the incentive plan through the component supervision team,
and requires all departments to timely summarize and feedback the incentive
situation. Third, institutional guarantee. AB company needs to develop a perfect
incentive collective decision-making system to improve the objectivity and
fairness of close incentive. At the same time, it is necessary to actively guide
employees to participate in the implementation of incentive plan and promote the
full implementation of incentive plan. Fourth, corporate culture guarantee.
Enterprises need to strengthen cultural construction, guide employees to
participate in corporate culture training activities, improve the educational
standards for employee recruitment, and mobilize these high-quality professional
employees to participate in the construction of corporate culture.

Conclusions. AB company in the process of spiritual motivation for
employees, need this start from the enterprise culture construction. Full
enterprise culture influence on employee behavior and attitude, and the enterprise
culture and enterprise daily work fully integrated, this can make employees in
the process of daily work to strengthen the understanding of enterprise culture
and understanding. It also need to actively carry out the corresponding enterprise
culture training activities, and guide employees to actively participate in the
enterprise culture activities.
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