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SHOULD WE BE AFRAID OF OUR FILTER BUBBLES?

One of argumentative issues in Media Literacy is Filter Bubble. Students should have clear
understanding that we are faced with the limits of the liberal ideal of the public intellectual who
filters information for the public. The fundamental problem, is that the echo chamber and filter
bubble metaphors draw our attention to the specific technologies: personalised content portals,
search engines, and — most recently and most forcefully — social media platforms.

The ‘filter bubble’ and ‘echo chamber’ distracted us from that debate, and must now be put
to rest. At least . . . that’s the theory. While Eli Pariser’s ideas make logical sense, the magnitude of
the “filter bubble effect” has been disputed or questioned for lack of evidence [3, p. 10].

Algorithms evaluate how the filtered results match our needs. An algorithm might interpret
a given user’s click or follow-up action on a recommended item. Such evaluation processes carry
the risk of reduced diversity and self-reinforcement, which may ultimately lead to information
blindness. Such theoretical constructs aim at the increasing chance of like-minded contacts and
limited public spheres. Especially the latter refers to a fear of missing various information which
doesn't allow individuals from being a properly informed and rational democratic citizens. As such,
public-sphere theories can be said to be primarily concerned with decreasing viewpoint diversity
rather than a decreased diversity of either content. That said, especially source diversity in
horizontally diverse media systems goes along with viewpoint diversity since different media outlets
depict different political perspectives [1, p. 22].

Personal recommendation systems, or systems that learn and react to individual users, have
been claimed to be one cause of filter bubbles. Even though fake news and filter bubbles are a
problem that indeed affected the U.S. presidential election, social media platforms like Facebook
and Google are exploring ways to reduce these influences on their platforms [2, p. 6,7].

In the digital age, information is split into filter bubbles of like-minded people where users
engage themselves in a virtual echo chamber and may likely influence their confirmation bias. This
trend is not only critical to future journalism but also for weakening democracy. As a result, finding
reliable and valid information from any of the platform irrespective, digital or social media is critical.

Pupils have to be encouraged to come up with their own ideas and opinions and be able to
discuss the different ideas with other people to stimulate critical thinking in education. For this
reason, a safe space needs to be created for pupils, they should be able to share perspectives with
each other. Children should be taught to critically think about the content they consume within their
own filter bubbles, through conversations with other teenagers [5, p. 29].

Apple CEO Tim Cook recently highlighted the danger of filter bubbles in a commencement
speech at Tulane University. They have been blamed for the spread of fake news during the Brexit
and the 2016 U.S. presidential elec-tion, protests against immigration, and even measles outbreaks
in 2014 and 2015. Social media has reinforced differences between groups and wedged them apart
in each of these incidents, instead of bringing diverse groups of users together. [4, p. 2].

In conclusion, we should underline that in Media Literacy study special attention should be
paid to the question of filter bubble, bucause it causes many problems, such as vote-rigging and
filtering information for people that now exists on all online platforms. Filter Bubble sorts
information and let us know only what is useful to a particular group of people, creating a
misconception about the world. So, of course, we should be afraid of Filter Bubble, always be alert
and check if the information you receive is true. We shouldn't allow ourselves to be deceived, we
will develop our critical thinking and get rid of the filter bubble!
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NPELUEJAEHTHI IMEHA Y AHTJIOMOBHHUX TA YKPAIHOMOBHUX
INICEHHUX TEKCTAX

[IpeueneHTHI 1IMEHa — 11€ PI3HOBMJ IMpPELEIEHTHOro ()EHOMEHY, a caMe LIMPOKO BIJOMI
BJIACHI IMEHA, SIKI BUKOPHCTOBYIOTHCS B TEKCTI SIK CBOEPIHUI KyJIbTYpHUIA CUMBOJI, 3HaK MIEBHUX
sakocted un nofid. CniJl 3a3HAUMTH, U0 HE KOHLEHTPYETHCS yBara Ha MO3HAY€HHI KOHKPETHOT
JIFOIMHHM, MicTa, CHTYallii ud oprauizaiii tomio [3, . 1].

OCKUIBKY MICHSI € OJJHUM 13 HAWOUIBII TUHAMIYHUX JKaHPIB MAaCOBOi KYJIbTYPH, TO IIPELE/IEHTH1
IMEHa 4YacTO MOXKHA 3YCTpITH, CIyXal4d YJIOOJEHUMX BUKOHABIIB PI3HMX YaciB Ta HapoiiB. Mu
JTOCTIIWIM, IO y JUCKYPCl Cy4YacHOI MOJIOAlI HEPITKO CIIOCTEPIracThCsl MPOIeC IMOCHIAHHS Ha
NpeleAeHTHUH TEeKCT MICeHb uepe3 INMpeleeHTHE iM's, sKe HOro akTyaiisye. Y JEesKUX BHIAIKax
NPELeICHTHI IMEHA € CHMBOJIAaMH TIPELISICHTHUX TEKCTIB Ta CHTYaIliil B micHsX [2, . 12].

Mu nponoHyeMo po3IJIsIHYyTH BUKOPUCTaHHS IpeueneHTHoro iMeHi “Judas” y micHi Lady
Gaga. [Morenmiitamii pedepeniian iMeHi «Judas) 0XOIUTFOE CYKYITHICTh SKOCTEH Ta BIIACTUBOCTEH,
110 € IPUTaMaHHUMU TSI JaHOi 610711i1HOT 0COOUCTOCTI, @ caMe TOTOBHICTH JI0 3pajiH, JTUIEMIPCTBa,
BIpOJIOMCTBa Ta Cpi0101100CcTBO. BiacHe y micHI ONUCY€EThCS KOXaHHS AIBUMHU A0 noraHis. Ilpore
HacIpaB/i y MiCHS HAeThCs Mpo IoCch OlIbIIe, HiXK PO TOKCHYHE KoxaHHs. CriBayka y iHTEpB 10
3a3Haumna: “f0oa — ye npo npowjenns ma Hanore2nugicms uepez 6opomu0oy. V nicui tioemvcsi npo
me, wooO 3anuuUmu ceorw mempagy no3ady, wob suiimu Ha 0opo2y ceimna. Y mene € 6azamo
cumyayii, AKi nepecnioyeanu MeHe 3 MO20 MUHYI020 — 6UDIp, HYON0BIKU, 3/08HCUBAHHS
Hapromukamu, cmpax noseprymucs 0o Hvio-Hopka, 3imxnenns 3i cmapumu pomanamu — i ons
mene FOoa npedcmasnse woce nozane, Woch 8i0 yo2o s He modcy emexkmu. /s mene FOoa
Npeocmasiie Woch noz2ame, WOCb 6i0 4020 i He MOJXCY émeKkmu. H NoCmilHO X002Cy MidC
memps8010 i c8imaom, woo 3pozymimu, xmo s [5].

41


https://eprints.qut.edu.au/%20131675/
http://dx.doi.org/10.1145/3336191.3371825
https://www.researchgate.net/publication/338758106_Analyzing_the_Impact_of_Filter_Bubbles_on_Social_Network_Polarization
https://www.researchgate.net/publication/338758106_Analyzing_the_Impact_of_Filter_Bubbles_on_Social_Network_Polarization
http://dx.doi.org/10.1145/3055153
https://www.researchgate.net/publication/315953992_Filter_bubbles_and_fake_news
https://doi.org/10.16935/ejss.2018.34.1.004
https://app.dimensions.ai/details/publication/pub.1103759968?and_facet_journal=jour.1147291
http://dx.doi.org/10.1080/21670811.2017.1338145
https://www.researchgate.net/publication/318256136_Burst_of_the_Filter_Bubble_Effects_of_personalization_on_the_diversity_of_Google_News
https://www.researchgate.net/publication/318256136_Burst_of_the_Filter_Bubble_Effects_of_personalization_on_the_diversity_of_Google_News

