(y 2016 p. — 1,9 Tuc. ociod, a6o 25,7 %). Kinpkicts gireit Bikom 0017 pokiB, siKi MOJOPOKYBalU B
Mexax Ykpainu, craHoBuia 718 oci6 (y 2016 p. — 720 ocib).

OTxe, 3 TPOBENCHOTO aHANI3y BUIUIMBAE, IO Typu3M y TepHOMUIbCHKIA 00jacTi Mae BCi
MOJXKJIMBOCT1 CTaTH BaXKJIMBUM JKEPEIOM HAIXOKEHHS KOILUTIB y PErioH, po3IMUpeHHS chepu
3afHATOCTI MICHEBOIO HAaceleHHsS, MOKpAaIleHHs piBHSA OOCIYroBYBaHHS Ta YJOCKOHAJICHHS
iHpacTpykTypu. [IpoTe HEBUPIIEHUMH 3aJHINAIOTHCA PAI MpoOiieM, M0 TalbMYIOTh PO3BUTOK
TYpHU3MY B PETIOHI.
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ENVIRONMENTAL PRIORITIES OF THE TOURISM INDUSTRY DEVELOPMENT
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The negative impacts of tourism business on the environment are considered. It is

suggested to use a program-oriented and goal-oriented approach for the tourism business
development, taking into account environmental objectives.
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Today, in many countries, the tourism business is supported at the state level, mainly due
to the positive impact of the development of the designated area on budget receipts, which has
been repeatedly confirmed by numerous studies and statistical data. However, the impact of
tourism business on the environmental aspectst is ambiguous.

At the beginning of the rise of tourism in the 50s and 60s, there was no negative impact of
the tourism development on the environment, but significant changes began to occur after the
80s. In this connection, international organizations (such as the The International Ecotourism
Society, USA) proposed the concept of “ethical” tourism in order to reduce the impact of tourism
on nature and indigenous people [1].

Today, the negative impacts of the development of tourism business on the environment is
distributed in the following areas:

- distortion of the appearance and natural-aesthetic characteristics of tourist areas;

- destruction of natural ecosystems during the construction of tourist hotels, resorts and
other infrastructures;

- destruction of mountain ecosystems: landslides, landfalls, avalanches;

- impact of over-activity of tourists and car traffic on the wildlife ecosystems of national
parks;

- problem of wrong location of resort facilities;

- excessive use of natural resources;

- loss of primary agricultural land;

- forced migration of indigenous people and the disintegration of communities;

- environment contamination.

These problems should now be taken into account, when developing a national and
regional tourism policy, as well as systems to support the development of tourism business.

An important postulate in this matter should be the concept of sustainable development,
developed by the World Conservation Union, and further developed in the field of tourism by the
World Tourism Organization. In this regard, there are three basic principles of sustainable
development (fig.1.) [2]:

- environmental sustainability (compatibility of the development of tourism with the
maintenance of basic ecological processes, biological diversity and biological resources);

- socio-cultural sustainability (the development of tourism is compatible with the culture of
the identity and life values of the local population);

- economic sustainability (the economic efficiency of tourism development and the
situation in which the chosen method of resource management enables them to be used by future
generations).

Thus, to obtain real benefits from the sustainable development of tourism, it is necessary to
take into account the needs of tourists and the tourism industry, preservation and protection of
the environment, both natural and cultural, as well as the meet the needs of the local population.

Today, in Ukraine, the requirement to transform the concept of tourism management is
determined by the transformations, taking place in the economy, ecology and society. Under the
conditions of a complex socio-economic and environmental situation, changes in the government
of the tourism industry, and also the termination of funding for the state tourism development
program, it becomes necessary to find new approaches to the role of the state in managing the
travel industry.

In our opinion, the process of regulating the impact of tourism business on socio-economic
and environmental processes consists in a clear choice of priorities (goals) with the subsequent
development of mechanisms. It is proposed to choose a program-target approach, as a means of
developing tourism entrepreneurship, which allows assessing the level of achievement of goals,
set at the planning stage and the implementation of selected tasks. An integrated approach to the

155



application of the program-target method will ensure the use of the structural-functional scheme
of the regulatory system, which appears as a combination of the following interacting
subsystems: legislative and regulatory framework; economic diagnostics, analysis, forecasting
information support; operational state management of tourism at different levels; social
protection and social security; education and outreach activities; financial and economic support.

The basis of the program-target approach is the measures of regulation of the tourism
business in accordance with the «tree of objectives», which reflects the distribution of the
general objective to the objectives of different levels. We offer a list of recommendations on
priority measures to effectively support the development of the tourism business, taking into
account environmental aspects (fig. 1).

Thus, an integrated approach to the application of the program-target method will ensure
the use of the structural-functional scheme of the regulatory system, which appears as a
combination of the following interacting subsystems: legislative and regulatory framework;
economic diagnostics, analysis, forecasting information support; operational state management
of tourism at different levels; social protection and social security; education and outreach
activities; financial and economic support.

In particular, we take a closer look at the environmental aspects of the tree of objectives.

To stimulate the development of the tourism business of the local authorities, it is
necessary to promote the self-employment of the unemployed by providing them with one-time
financial assistance to open their own business activities in the field of tourism; during retraining
and advanced training of the unemployed, priority should be given to the types of tourism for
which services are in demand in the market, taking into account environmental requirements for
tourist facilities; hold seminars and advanced training courses for all who wish to start an
entrepreneurial activity in tourism.

The need for environmental certification of tourism enterprises, which local governments
can introduce, seems urgent. In accordance with the requirements for obtaining a certificate, a
travel company must have a written environmental policy program, have and regularly update a
special folder that contains all the documentation for participation in the certification program.
The company must comply with the requirements of national and international environmental
legislation and take an active part in raising environmental awareness and promoting
environmentally friendly technologies [4].

In particular, the use of measures of the environmental unit provides for obliging tourist
enterprises to popularize the following recommendations formulated by the specialists of The
International Ecotourism Society (TIES) among the tourists :

1) to remember the vulnerability of the earth;

2) to leave only traces, take only photos, kill only time;

3) to perceive the world in which fell: the culture of peoples, geography;

4) to respect the locals;

5) not to buy products from manufacturers that endanger the environment;

6) always to move only well-worn tracks;

7) to support green initiatives;

8) where possible, to use environmental conservation methods;

9) to support (patronize) organizations, promoting nature protection;

10) to travel with eco-friendly companies [3].

It is advisable to introduce mechanisms of public-private partnership in the field of
supporting tourism entrepreneurship at the local level (to attract tourism businesses to participate
in building regional environmental policies, to form regional councils of entrepreneurs at
regional state tourism administrations; lobby for the introduction of innovative technologies in
the hospitality industry in the regions by co-financing projects with environmental concerns).

Activities for achieving the objectives of the development of tourism business should be
coordinated by state authorities and be based on the environmental features of each region. For

156



the viability of tourism entrepreneurship initiatives, a number of environmental activities should
be actively supported at the local and regional levels.

Figure 1. «Tree of objectives» of the tourism industry development policy

GENERAL OBJECTIVE

Creating a favorable environment for the development of tourism business, enhancing the entrepreneurial
potential of the population, improving the competitiveness of tourism entrepreneurship, increasing its
contribution to solving environmental problems and the socio-economic development of the state
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Cooperation and taking into account the specific characteristics of each region in shaping
the development of tourism business will ensure the effectiveness of the tourism policy
mechanism and stimulate the socio-economic development of the territory, maintaining its
ecological purity and natural value.
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The features of rural and green tourism in the context of organization of tourism activity,
factors of their development in Ukraine are analyzed, examples of leading regions are given.
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OcraHHIM 4acoM 1 CUTbCBbKUH, 1 3€JIEHUI Typu3M HalyBae€ sIK y CBITI, TaK 1 B YKpaiHi Bce
OuTbIIOro 3HAYeHHs. | 1€ He BUMAAKOBO, a/pKe JIIOJIMHA 3aBKIM IMparHe 10 CHUIKYBaHHS 3
MIPUPOJIOIO, IIIYKAE YUCTE MOBITPSI, CIIOKIN, CBLK1 IPOJAYKTH, HOB1 BPa)XKEHHS.

Hacamnepen BapTo 3a3HauuTH, 110 MEBHA TEPMIHOJIOTIYHA IJIyTaHWHA Ma€ Micle e i
70Cl, OCKUIbKM TpOMaJICbKa oOprasizaiis, fka 3aliMaeTbCsi (PYHKLUIOHYBAHHSM LBOTO BHIY
Typu3My, Mae Ha3By CHiika CUIBCHKOTO 3eyeHoro Typusmy [8]. HaBuanpHUI MOCIOHUK, KU
mobauyMB CBIT CHo4YaTKy MaB Ha3By «CUIbCBKHHM Typusm» [S5], 3rogoM TOW caMuii BMICT
MOCIOHMKA BUUIIIOB 13 APYKY M Ha3BOIO «3eICHUI Typu3m» [4], X04a MPOTATOM YChOTO TEKCTY
YCTaJICHUM € CJIOBOCIOJIYYEHHS «CUIbCHKUM 3€JICHUI Typu3M».

OpHak, Ha ChOTOJHI B HAyKOBIM JIITEPATypl BKE YITKO PO3PI3HSIOTH CUIBCHKHUI Typu3M
(arpoTypusM) 1 3eieHul TypusM (ekoTypusMm). OcoOIUBOCTIMU CUILCHKOTO TYpU3MY SIK BUIY €
Te, IO JISUIBHICTh B1IOYBA€ThCA y CUILCHKOMY CEPEIOBUII 1 BUKOPHCTOBYE HOTO IIIHHOCTI
(coci0 XKuTTS, IPUPOY, KPAEBUIH, KYJIbTYPY, apXITEKTYpy TOIIIO).

3esieHul TypU3M acOLUIOETHCS 13 MOJOPOKAMU MPUPOIHUMHU (HETOTOPKAHUMHU JIFOJJUHOIO)
YU IPUPOJIOOXOPOHHUMU TepuTopisiMu. OHIEI0 3 YMOB HOTO (DYHKIIIOHYBaHHS € epeOyBaHHS y
rapMoOHIi 3 PUPOJI0I0, 3aCTOCYBaHHS (IIpU NOTPeO1) EKOJIOTTYHO YUCTUX TPAHCHOPTHUX 3ac00iB
(BesmocuneniB 4u eeKTPOMOOUTIB TOIIO), MI3HAHHS POCIMHHOTO 1 TBAPUHHOIO CBITY, PO3YMIHHS
OCHOB IIPUPOIOKOPUCTYBAHHS.

Ha Hamy nymky, npu o3HaueHHI TEpUTOPId Uil MOTped AKTUBHOTO BIANOYMHKY 1
CTaI[lOHapHOI peKpeallii, TOIUIPHO 3aCTOCOBYBAaTH TIOHATTSA 1 CUIBCBKHM, 1 3€JICHUH
(exosoriyauit) Typusm [1]. Ockinbku oOuJIBa BOHM CHpPSAMOBaHI Ha OXOPOHY, PO3BUTOK
YKpalHCbKOT MNPUPOIM Ta KyJIbTYpHO-ICTOPUYHOI CHAAIIMHU, HA CIPUSHHSA MDKETHIYHIN
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