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ECO-LABELING OF FOOD

Ecological labeling of products has a large information, advisory, environmental potential.
The task of each manufacturer is to inform its customers about the environmental safety of
products. Eco-labeling allows consumers to use the market as a means to achieve positive
effects on human health and the environment. This will only be effective if the label contains
useful product information for the consumer. But in order to successfully implement the
above-mentioned tasks, it is necessary to understand well that the environmental labeling in
Ukraine is carried out with violations and contradicts the current legislation [2].

Packaging is a container or sheath of goods. It can be single-layered, double-layered or
multi-layered. The inner packaging is the direct container of the goods, it serves for the
aesthetic design of the goods. Outer packaging is the material that serves as protection for
the inner packaging and provides the consumer with the necessary information. The main
functions of the packaging: to keep the goods from damage; ensure the creation of rational
units of cargo for transportation, loading and unloading of goods; to ensure the creation of
optimal weight and volume units for the sale of goods; be an important carrier of
advertising [1].

The following indicators influence the formation of an environmentally friendly product
range: price; consumer quality; guarantees of safety and cleanliness; provision of sufficient
and at the same time environmentally oriented service; intentions of the manufacturer
regarding leadership in the creation of fundamentally new environmentally friendly types of
products or forced activity [3].

Modern standards of environmental labeling in Ukraine provide consumers with accurate
and reliable information about the environmental performance of products. The eco-
manufacturers use the international standard 1SO14000. If the product is marked with 1SO
14021, this means that it: is suitable for composting; capable of decomposition; folding
design; products with an extended shelf life; recovered (restored) energy; suitable for
recycling; the content of recycled materials; recycled material; recovered (recovered)
material; reduced power consumption; reduced use of resources; less on water consumption;
recyclable; suitable for refilling; low waste. According to 1SO 14024, environmental
statements on the benefits of products may be presented in the form of: an ecolabel sign
belonging to the legal rights of the conformity assessment body (the number of the
environmental certificate must be indicated under the ecolabel); phrases that indicate a
certain environmental advantage of the object of certification, validated by the certification
body. It is not allowed to use ambiguous or non-specific environmental statements or such
that openly indicate that the product is harmless or that does not harm the environment. To
unacceptable terms include: “ecologically dangerous”, ‘“ecologically safe”, “more

9% ¢

ecologically safe”, “harmless to the earth”, “non-polluting”, “ecologically clean”, “such that
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harms the dolphins”, “environmental friend”, “such that does not harm the ozone”. Different
countries have different eco-labels (Fig. 1).

During the study, the following data was revealed: more labeling and information on the
environmental safety of the product has the milk “Selianske” company “Liustdorf”;
“Molokiia” yogurt “Ternopilskyi molokozavod” has the marking DSTU 4343 2006; butter
“Molochna rodyna” the private joint-stock company “Halychyna” is marked and accessible
and informed; the private joint-stock company Obolon products are the most information-

marked for consumers.

Croatia “-= -+ Ukraine

Qo
o .
et Brazil

U »/-:_-._\‘\.
6 "@ @) |
\‘ 4 .’ ] ",'\\ : /’- ]
Canada Czech Republic ~~—- India

't

w

* €

\* N
-

>

~

» SE4,

K3
%
g

USA

Fig. 1. Signs of eco-labeling in various countries of the world
Source: [1]
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The main organic macaroni producer is Italy. These products are all good quality, but
price differences are noticeable. The absolute leader among organic sauces is Naturata,
which is common in EU countries. the largest importer of eco chocolate in Ukraine is
ALTER ECO, but the price is three times higher than regular chocolate. The largest
Importer of seasonings in Ukraine is Italy, namely Cannamela.

# | do not trust
E | do not pay attention
B | trust

& | read information

Fig. 2. Survey results: “Do you pay attention to environmental labeling on food?”
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According to a survey of the population in social networks, it was found that most people
prefer cheaper products, but not safe. Also, people do not trust or do not pay attention to
environmental labeling (Fig. 2). An important criterion in the choice of food for Ukrainians
Is price and advertising.

References:
1. Vichevych A.M. Ecological Marketing / A.M. Vichevych, T.V. Vaidanych, I.I. Didovych,
A.P. Didovych. — Lviv: UkrDLTU, 2002. — 248 p.
2. Mashkyna V.A. Packaging of food products/ V.A. Mashkyna. — Moskva.: NPK “Potok”,
2004. — 180 p.
3. Economic theory of national economy and world economy / A. H. Hriaznovoi. — Moskva.:
Banki i birzhy YuNYTY, 2006. — 416 p.

156





